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What’s up with WTI #194

Editorial

by Umberto Mucci

Dear friends, 
For We the Italians, a year full of 
projects, content, friendship, and 
great curiosity about a world of re-
lationships between Italy and the 
United States – which, however one 
sees it, is evolving – is coming to an 
end. And in this evolution, we at We 
the Italians believe that the Italian 
American community plays an even 
more important role than before. 
We produced an audio and visual 

podcast dedicated to the 2025 of We 
the Italians. You can εnd the Engli-
sh versions here and the Italian ones 
here.

A few numbers from our 2025, writ-
ten while there are still εδeen days 
leδ in the year. During this year, we 
promoted 6,056 news stories on our 
website (2,302 of which were positi-
ve about Italy, the others about so-
mething Italian in the United Sta-

https://www.wetheitalians.com/news/we-the-italians-2025
https://www.wetheitalians.com/news/we-the-italians-2025
https://www.wetheitalians.com/news/il-2025-di-we-the-italians
https://www.wetheitalians.com/news/il-2025-di-we-the-italians
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tes); 249 articles in the 12 issues 
of our magazine; and one year-
book (with the 2024 interviews) 
in both print and digital forma-
ts. Also, during 2025 we sent out 
1,121,694 newsletters: 12 mon-
ths, 9 areas through September 
and then 6 areas from October, 
with many of you subscribing 
to more than one. We are al-
most at 87,000 followers on our 
Facebook page, where we had 
32.4 million views (last year we 
stopped at 8 million...). We have 
a LinkedIn group with almost 
2,000 members (we are waiting 
for you, join us) and also a Lin-
kedIn page. We are also on X 
(almost 2,500 followers), Insta-
gram (7,200 followers), YouTube 

(630 subscribers to our channel), 
TikTok, Spotify, and Telegram. 
Last but not least, we now have 
60 Ambassadors in the United 
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States. Τey are friends, a team, a 
family: you can εnd who and where 
they are here. 

For We the Italians, the big news of 
2025, from an editorial point of view, 
has been the return of podcasts, in 
both audio and visual versions. We 
transformed our podcast We the Ita-
liaNews into two new weekly audio 
podcasts: Italy in English, dedicated 
to what is happening in Italy and in 
English; L’Italia in America, the εrst 
and only Italian-language podcast 
about what is happening in Italian 
and Italian American communities 
in the US. Τe audio podcasts of 
Italy in English can all be listened to 
here; the audio podcasts of L’Italia in 
America can all be listened to here. 
In addition, here you will εnd all the 
visual versions of each podcast epi-
sode.

Once again this year, We the Italians 
has asked its readers to choose the 
Italian American of the Year. Τis 
tradition began in 2022, with pre-
vious winners being Stanley Tucci 
(2022), Lady Gaga (2023), and Syl-
vester Stallone (2024). Τese three 
outstanding Italian Americans were 
therefore not be eligible for votes 
this year. Τis time, we gave our re-
aders the chance to choose from 10 
nominees, selected from suηestions 
made by our 60 Ambassadors across 
the United States. Τis is the εnal 

ranking for 2025, from number 10 up 
to number one: 10) George Bochet-
to; 9) Gay Talese;8) Ray Mancini; 7) 
Chazz Palminteri; 6) Nonnas cast; 5) 
Rosa DeLauro; 4) Mike Johnson; 3) 
Caitlin Clark 13.9%; 2) Martin Scor-
sese 21.2%; 1) Adriana Trigiani 32.7%. 
Almost one in three, among tho-
se who participated in our survey, 
voted for Adriana, who is a great 
friend of We the Italians and wan-
ted to thank everyone for this result 
with a beautiful video that you can 

https://wetheitalians.com/team
https://wetheitalians.com/team
https://open.spotify.com/show/21KWFPvbh3p4yhIaalpHo6?si=fbcd4bf3f4644995&nd=1&dlsi=d07e63fac72a4a1b
https://open.spotify.com/show/21KWFPvbh3p4yhIaalpHo6?si=fbcd4bf3f4644995&nd=1&dlsi=d07e63fac72a4a1b
https://open.spotify.com/show/1e2SVe1h8O1asbUvEXGIqV?si=def56e9688b24d4a&nd=1&dlsi=b02f614001274ba3
https://www.youtube.com/playlist?list=PLNtx9mxwNSpIzFukb7n2z-Vjz4n8KhgSf
https://www.youtube.com/playlist?list=PLNtx9mxwNSpIzFukb7n2z-Vjz4n8KhgSf
https://www.youtube.com/playlist?list=PLNtx9mxwNSpIzFukb7n2z-Vjz4n8KhgSf
https://www.youtube.com/watch?v=yyt5pzXKUXw&feature=youtu.be
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εnd here. Congratulations to Adria-
na!

Τe We the Italians Yearbook 2025, 
our twelδh book, is available. Please 
consider it as a Christmas giδ, either 
for yourself or for your friends and 
family. You can εnd it on Amazon 
here. In 2025, we interviewed 14 pe-
ople, friends of We the Italians who 
gave us 12 diΦerent views on 12 dif-
ferent topics regarding the relation-
ship between Italy and the United 
States. Τese are the topics you will 
εnd in this yearbook: the Arizona 
Italian American Chamber of Com-
merce; development opportunities 
in the US for Italian companies; 
the Italian American Museum of 
Los Angeles; anti-Italianism, stere-

otypes, and cancel culture; the 50th 
anniversary of the National Italian 
American Foundation; the Centro 
Culturale Italiano di BuΦalo; Italians 
in the US “Prisoners in Paradise” du-
ring World War II; Growing Up Ita-
lian, a modern voice for a timeless 
Italian American community; the 
documentary Τe Neighborhood: 
Τe North End becomes Columbus 
Park in Kansas City; the 70th birth-
day of the American presence in Vi-
cenza, the United States standing in 
defense of Italy; Super Mario Turns 
40, how an Italian American plum-
ber became a global icon; 200 Years 
of Italian Studies at Columbia Uni-
versity in New York.

Τe end of this 2025 has brought back 

https://www.youtube.com/watch?v=yyt5pzXKUXw&feature=youtu.be
https://www.amazon.com/dp/B0G6CT7LR1
https://www.amazon.com/dp/B0G6CT7LR1
https://www.amazon.com/dp/B0G6CT7LR1
https://www.amazon.com/dp/B0G6CT7LR1
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to Italy one of the most capable, eΪ-
cient, knowledgeable, and producti-
ve consuls Italy has ever sent to the 
United States: Allegra Baistrocchi 
was the Italian Consul in Detroit 
for four years, and she is now ready 
to give her wonderful contribution 
once again here in Rome, at the Mi-
nistry of Foreign AΦairs. We will ne-
ver stop thanking her for the extra-
ordinary way she represented Italy 
in Indiana, Kentucky, Michigan, 
Ohio, and Tennessee, but we will 
stay in touch with her here in Italy 
as well. We suηest that you read her 
farewell message to the communi-
ties of the above-mentioned states, 

which she honored us by allowing us 
to publish on We the Italians. Τank 
you, Allegra!

Also this December, we are plea-
sed to welcome three Ambassadors, 
three new friends joining our team.
Joe Rocco is our new Ambassador 
in Rhode Island. Joe is President 
of RocJo Productions, Inc., a tele-
vision and video production com-
pany, and President of the Rhode 
Island Italian American Hall of 
Fame. Τe RIIAHF’s mission is to 
provide εnancial support to extra-
ordinary students going to college, 
honor prominent Italian Americans 

Allegra Baistrocchi

https://www.wetheitalians.com/news/the-years-that-changed-us-this-consuls-detroit-story
https://www.wetheitalians.com/news/the-years-that-changed-us-this-consuls-detroit-story
https://www.wetheitalians.com/news/the-years-that-changed-us-this-consuls-detroit-story
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and promote its rich Italian heri-
tage. Joe is a two-time New En-
gland Emmy award winner as a 
television reporter, director and 
executive producer. Joe and his 
team have produced high proε-
le events honoring Tom Brady, 
Aretha Franklin, Jay Leno, Mario 
Andretti, Joe Montana and many 
more.

Daniela Cunico Dal Pra is our 
new Ambassador in North Caro-
lina. Daniela is a Professor in Ita-
lian Language, Culture, and Film 
at UNC Charlotte, with over two 
decades of service to the universi-
ty and the Charlotte community 
enriching students’ education by 
teaching Italian and Latin and 
Film Studies, and currently serves 
as the Interim Director of Film 
Studies. Her dedication extends 
through extensive community ou-
treach, organizing cultural events, 
lectures, and εlm screenings, and 

serving as an executive director 
for the Italy-America Chamber 
of Commerce of the Carolinas. 
Daniela actively promotes Italian 
culture, global connections, and 
sustainability.  

Claudio Tanca is our new Ambas-
sador in Washington DC. Claudio 
is Marketing & Events Coordi-
nator at the Italian Cultural So-
ciety of Washington, DC, where 
he promotes Italian language and 
culture in the nation’s capital. A 
dual US-Italian citizen, Claudio 
has spent 15+ years leading inter-
national communications for glo-
bal health and social impact or-
ganizations, including serving as 
Executive Director of the G4 Al-
liance and International Commu-
nications Director at the Campai-
gn for Tobacco-Free Kids. Fluent 
in English, French, and Italian, he 
has lived and worked across Euro-
pe and the United States. Claudio 

Joe Rocco

Daniela Cunico Dal Pra
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is passionate about strengthening 
connections between Italian and 
American communities through 
culture, dialogue, and shared va-
lues.

And it doesn’t stop here! Τat’s 
why we ask you to subscribe to 
We the Italians. 

It’s all for now. Please stay safe 
and take care, and enjoy our ma-
gazine and our contents on our 
website. Stay safe and take care: 
the future’s so bright, we gotta 
wear tricolor shades! A big Ita-
lian hug, Merry Christmas and a 
gorgeous Italian happy 2026 from 
Rome.

Claudio Tanca

https://www.facebook.com/WeTheItalians/support/?surface=permalink_subscribe_url&entrypoint_surface=comet_permalink
https://www.facebook.com/WeTheItalians/support/?surface=permalink_subscribe_url&entrypoint_surface=comet_permalink
https://www.facebook.com/WeTheItalians/support/?surface=permalink_subscribe_url&entrypoint_surface=comet_permalink
https://www.wetheitalians.com/
https://www.wetheitalians.com/
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Figurine Panini, “Ce l’ho… ce l’ho… Mi manca!” 

Italian entertainment

We the Italians Editorial StaΦ

Kids in Italy, especially boys, 
who grew up aδer the 1960s, 
eagerly collected, traded, and 
stuck “le εgurine Panini” (Pa-
nini stickers), in their albums. 
Τese stickers became a mile-
stone in their childhood, linked 
to the national obsession with 

soccer. Opening a freshly bou-
ght pack, they’d ζip through the 
stickers, hoping to εnd the ones 
still missing from their album: 
“Ce l’ho… ce l’ho… Mi manca!” 
(“Got it… Got it… I was missing 
this one!”)  was a familiar phrase 
among children and teenagers 
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of the ‘60s, ‘70s, and ‘80s.

Exchanging stickers was more 
than just a way to complete a col-
lection - it was a game, a small ne-
gotiation, and a rite of passage for 
many. Depending on the region 
of Italy, the ways of playing with 
them varied. In the schoolyard or 
at the park, each exchange beca-
me a small battleεeld where kids 
would use their best negotiation 
skills to win the most desired 
stickers. Each person came pre-
pared, oΦering their strongest 
arguments to complete their col-
lection. Τe exchange was thril-
ling, with winners and losers, just 
like a real soccer match.

Before the rise of video games, 
smartphones, and the internet, 
Panini stickers were the ultima-
te entertainment for Italian kids. 
Τey saved their pocket money, 
dreaming of becoming cham-
pions and seeing their own face 

on a sticker. Τey imagined the 
joy of being part of their favorite 
team’s success - and even playing 
for the national team one day. 
Τe joy of completing the album 
was unparalleled, especially when 
that missing sticker was εnally 
found. Τese collections spar-
ked genuine collector’s passions, 
oδen simpler than those of weal-
thy magnates but perhaps more 
pure.

Τe credit goes to a great Italian, 
a visionary who changed the chil-
dhoods of millions of children. 
One hundred years ago, in Pozza 
di Maranello, Emilia Romagna, 
Giuseppe Panini, the “father” of 
soccer stickers, was born. To tell 
the story of this passion, today, in 
Modena, there is a magical place 
– the “Museo della Figurina” (Sti-
cker Museum).

In the early years, getting the ri-
ght photos to create the stickers 
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was no easy task. Panini didn’t 
have many photo agencies to rely 
on, and not every soccer team had 
a press oΪce to provide images of 
their players. Τe company had 
to get creative, asking journalist 
friends, turning to small photo-
graphy agencies, and even hiring 
last-minute photographers to εll 
in gaps. Panini albums gave Ita-
lians their εrst real look at the fa-
ces of soccer players - a big deal in 
the ‘60s when radio was the pri-
mary way people followed games.

Τe Panini company was foun-
ded in 1961 by Giuseppe and his 
three brothers - Benito, Umberto, 
and Franco - who had previou-
sly run a newsstand in Modena. 
Τe brothers saw an opportunity 
in creating a soccer sticker col-
lection, which led to the launch 

of the εrst “Calciatori Panini” 
collection. Over the years, their 
small family business grew into 
an international icon, and by the 
1980s, Panini had expanded its re-
ach, achieving annual revenues in 
the billions of lire.

In 1994, aδer a series of changes, 
Panini was sold to Marvel Enter-
tainment Group, which hoped 
to introduce American superhe-
ro comics in Italy. However, the 
company still remained largely 
under Italian management, and 
by 1999, Panini was once again 
fully Italian. Τe name was chan-
ged from Marvel Italia to Panini 
Comics, and by 2013, it had grown 
into one of Europe’s most inζuen-
tial comic book publishers. Pani-
ni also acquired the rights to pu-
blish Disney comics in Italy and 

Giuseppe Panini
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later took over DC Comics’ pu-
blishing rights.

Panini’s rise is a story of inge-
nuity and perseverance. In a 
country still recovering from 
the aδermath of war, the Panini 
brothers, along with their four 
sisters, created a business that 
has since become a worldwide 
legend. Τe Panini Group, he-
adquartered in Modena, is now 
the global leader in sticker pro-
duction. By 2001, the company 
claimed to have printed over 
40 billion stickers in its εrst 40 
years, just for the “Calciatori” 
album. Today, it produces more 
than 5 billion stickers annually 

Museo della Figurina
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and distributes them in over 120 
countries.

What’s even more remarkable is 
that today approximately 50% of 
Panini sticker buyers are adults 
- many are collectors who grew 
up with these albums. Τe inter-
net and social media have made 
it easier to trade stickers, but 

the nostalgia for the collection 
still holds a strong grip on fans. 
In the past, it wasn’t possible to 
request missing stickers, and the 
frustration of having one or two 
empty spots in the album was a 
real letdown.

Each year, the latest edition of 
the Panini “Calciatori” album 
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is highly anticipated, with fans 
eager to see what new additions 
it holds. However, part of the 
charm of Panini albums lies in 
their imperfections. Over the ye-
ars, small errors - such as player 
mix-ups, swapped photos, or 
incorrect stadium names - have 
become endearing marks of au-
thenticity. If there’s no mistake, 
it’s almost as if it’s not a true Pa-
nini album. Τese imperfections 
have become part of the fun of 
collecting, and discovering the 
next mistake is as exciting as 
completing the collection itself.

One of the most famous missing 
stickers was that of Pier Luigi 
Pizzaballa, a relatively unknown 
goalkeeper for Atalanta, the soc-
cer team of Bergamo in Lom-
bardy. His sticker was rumored 
to be impossible to εnd in the 
‘60s albums. Some believed that 
Pizzaballa had missed the photo 
shoot altogether, but in fact, the 
sticker did exist, printed just like 
all the others. To this day, Pani-
ni fans remember Pizzaballa not 
for his career, but for his elusive 
sticker.
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Panini stickers today come in 
two main types. Τe traditio-
nal Italian version is printed on 
adhesive paper, which collectors 
place into albums. Τese stickers 
come in packets of four to seven. 
Τe American version, howe-
ver, uses thin cardboard without 
adhesive, and the images and 
text are printed on both sides. 

Τese are sold in packets of six to 
ten stickers.

Τe Panini sticker collection is 
more than just a childhood pasti-
me - it’s a lasting tradition that 
continues to captivate the ima-
ginations of fans and collectors 
around the world, regardless of 
age.
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200 Years of Italian Studies
 at Columbia University in New York

Interview with Barbara Faedda

Umberto Mucci

Columbia University is not only 
the most important university in 
New York, but one of the most 
important in the United States 
- and therefore in the world. In 
2025, Columbia celebrated the 
200th anniversary of the establi-

shment of its εrst chair in Italian, 
and simultaneously the bicenten-
nial of the εrst Italian opera ever 
staged in the United States. Lo-
renzo Da Ponte played a leading 
role in both of these events. 













https://italianacademy.columbia.edu/content/international-observatory-cultural-heritage
https://italianacademy.columbia.edu/content/international-observatory-cultural-heritage
https://www.metmuseum.org/press-releases/sardinian-giant-loan-2023-news
https://www.metmuseum.org/press-releases/sardinian-giant-loan-2023-news
https://www.metmuseum.org/press-releases/sardinian-giant-loan-2023-news
https://italianacademy.columbia.edu/content/sardinia-cultural-heritage-project
https://cup.columbia.edu/book/a-lost-mediterranean-culture/9780231212106/
https://cup.columbia.edu/book/a-lost-mediterranean-culture/9780231212106/
https://cup.columbia.edu/book/a-lost-mediterranean-culture/9780231212106/
https://cup.columbia.edu/book/tharros/9780231220637/
https://cup.columbia.edu/book/tharros/9780231220637/
https://italianacademy.columbia.edu/content/rule-law
https://italianacademy.columbia.edu/content/holocaust-remembrance


https://italianacademy.columbia.edu/content/women-leaders-now-annual-events-womens-history-month-and-international-womens-day
https://italianacademy.columbia.edu/content/women-leaders-now-annual-events-womens-history-month-and-international-womens-day
https://cup.columbia.edu/book/from-da-ponte-to-the-casa-italiana/9780231185936/
https://cup.columbia.edu/book/from-da-ponte-to-the-casa-italiana/9780231185936/
https://italianacademy.columbia.edu/italy-columbia
https://italianacademy.columbia.edu/italy-columbia
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